tion channel, on-spot exporting
goods via the global distribu-
tion system -+
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Chao muing doanh nghiép tham gia
Tuan lé trién lam AEON 2022

hu Ban tin ITPC da thong tin, ti€p tuc chubi cac hoat dong két ndi cung cau nham hé trg doanh nghiép
Viét Nam nang cao chét lugng san phdm, dat cdc tiéu chudn ciia AEON ddy manh tiéu thu trong nudc va
hudng dén xudt khdu ra thi trudng qudc t€, nang cao stc canh tranh cho hang héa Viet Nam, gép phan
phuc hoi san xudt, kinh doanh sau béi canh dich Covid-19; Trung tam Xuc ti€n Thuong mai va Pau tu
TP.HCM (ITPC) phdi hgp cung Cong ty TNHH AEON Viét Nam t6 chtic chuong trinh: “Tuan 1& trién 1am san phdm
doanh nghiép Viét va chucng trinh két ndi doanh nghiép dua hang vao chubi siéu thi AEON nam 2022”.
Ban tin ITPC xin chtc muing cdc doanh nghiép c6 tén dudi day da tham gia “Tuan 1& trién 1am san phdm doanh
nghiép Viét tai AEON nam 2022” tii ngay 27/9 dén ngay 02/10/2022:
1. Cong ty TNHH San xudt Thuong mai va Dich vu Huong Dat; 110/5 An Nhon, Phuong 17, quan Go
Vdp, TP.HCM;
2. Congty TNHH Trang Trai Viét; s6 16, t6 3, KP2, dudng s6 4, phuong Tang Nhon Phu, TP. Thi Buc, TP.HCM;
Cong ty TNHH Trang Trai Truong Phuc; 450 Nguyén Tu Luc, phudng 8,TP. Pa Lat, tinh Lam Dong;
Cong ty TNHH Green Powers; A8 duong D4, khu tdi dinh cu Him Lam, phudng Tan Hung, Quan 7, TP.HCM;
Cong ty TNHH Co6 Ba Chuyén; 259A, V6 Thi Sau, khu phé 2, phudng Théng Nhdt, TP. Bién Hoa, tinh Bong Nai;
Cong ty TM SX K-Home; 14/17 dudng TL57, phudng Thanh Loc, Quan 12, TP.HCM;
Cong ty TNHH TM DT&DV K.V.N.H; 13/4 Qudch Van Tudn, Phudng 12, quan Tan Binh, TP.HCM;
8. Cong ty TNHH SX-TM Lién Minh Xanh (Green Net Co., Ltd); 73 Thach Han, phudng Thuan Hoa, TP. Hué,
tinh Thta Thién Hué;
9. Cong ty TNHH Qudéc Co Qudc Nghiép; 720 V6 Van Kiét, Phuong 1, Quan 5, TP.HCM;
10. Cong ty CP Dori; thon Pong, xa An Vinh, huyén Ly Son, tinh Quang Ngai;
11. Cong ty TNHH Enzy Food; 16 D dudng s6 4, khu cong nghiép Hoa Khanh, phudng Hoa Khanh Bic, quan
Lién Chiéu, TP. Pa Néng;
12. Cong ty TNHH San xudt va Thuong mai Yeshue; 75 Lé Dudn, P. Thuan Hoa, TP. Hué, tinh Thtia Thién Hué;
13. Cong Ty CP Nong nghiép Thuong mai Du lich Bau May; s6 117/5 dp Phu Tam, xa Hoa Hiép, huyén Xuyén
Moc, tinh Ba Ria - Ving Tau;

N o bW

(Xem tiép trang 16)
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Dear readers!

In March 2022, ITPC had a Connecting
program to bring Vietnamese goods into LOTTE
Mart supermarkets in Vietnam in 2021”; in April
2022 with the seminar on “Facilitating Exports
to Thai Market — Bringing Products to GO!
Supermarket Chain via Central Retail Group”.
And on September 27, “Vietnamese Product
Exhibition Week and the Business Connect
Program to bring goods into AEON supermarket
chain in 2022” was inaugurated.

These activities are considered a form of
modern distribution channel expansion to on-
spot export goods via the global distribution
system of large distributors.

On this occasion, ITPC Newsletter publishes
a special issue to serve enterprises and readers.

In this newsletter, ITPC
distribution systems will share the protocol,
procedure and advice so that enterprises can
participate in the global distribution system. The
newsletter will also have the story of enteprises
that have initially “successfully on-spot exporting
goods via the global distribution system”. Each
enterprise has a story about experience and
future expectations.

; Sincerely thank you to the cooperative
partners so that we can complete this newsletter.

It’s a pleasure to introduce this special issue.

ITPC Newsletter

leaders and

MENT & TRADE PROMOTION (

PC da c6 chuong trinh

Viéet Nam vao hé théng sieu

thi LOTTE Mart; thang 4/2022 c6 chuong trinh

“Xtc tién xuat khau vao thi truong Thai Lan — Két

néi san phdm vao chuéi siéu thi GO! thuoc Tap

doan Central Retail Group”. Va ngay 27/9, “Tuan

Ié Trién lam San pham Doagh nghi¢p Viét va

Chuong trinh Két néi Doanh jep\dua hang vao
chuéi siéu thi AEON nam 2022gy ajMma

Céc hoat dong néy*@g_c xem Jd hin} thuc

ma& rong kénh phan phdi | én\&} / é’g( it khau

hang hoa tai ché thong qua_he thé 'lp%;n phoi

toan cau cua cic don vi phah phGitoh,
Nhan dip nay, Ban=tisTPC xuit,bin 56

chuyeén de dac biet d€ ph'l_;y:f “vu‘doanﬁﬁghlép va}'f'

ban doc.
thong phan phdi sé chia sé ye qua friﬁﬁh\ﬁ
vao hé théng phan phdéi toan cau-Bdn tin cung\é

c6 cau chuyén cua cac doanh nghiép da
“xudt khdu thanh cong pang hoa'tai chéméng

qua hé théng phan phéi toan cau”. Méi doanh
nghiép mot cau chuyén vé kinh ngbiém \'Z
vong vé tuong lai. Fx)

Xin chan thanh cam on cac don vi da hgp tac
dé chung t6i c6 thé hoan thanh Ban tin nay.

Xin tran trong gioi thiéu véi ban doc.

Ban tin ITPC
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INVESTMENT & TRADE PROMOTION CENTRE

Mr. Tran Phu LU, Deputy Director
in charge of ITPC :

ITPC strengthens support for
enterprises to bring goods into
the global distribution system

Before the opening ceremony of “Vietnamese Product Exhibition Week and the
Business Connect Program to bring goods into AEON supermarket chain in 2022”, Mr.
Tran Phu Lu, Deputy Director in charge of ITPC gave an interview to the ITPC Newsletter.

It is a pleasure to introduce you this post.

ITPC Newsletter: Could you please tell me what
program ITPC has implemented in 2022, and in the future
what program ITPC will have with the distribution systems?

Mr. Tran Phu Lu: With an effort to effectively
implement the City's 2022 theme of “safely adapting,
flexibly, effectively controlling the COVID-19 epidemic,
continuously improving the urban government quality,
improving the investment environment, accompanying
enterprises”, ITPC has promoted the support activities for
enterprises to approach and interact directly with retail
groups at home and abroad. Particularly in 2022, ITPC
has organized:

- Business Connect Program to bring Vietnamese
goods to LOTTE Mart supermarket system in Vietnam in
March 2022.

-Seminar on Export Promotion into Thailand -
Connecting Vietnamese products to GO! supermarket
through the Central Retail Group in April 2022.

For the program to bring goods into the Aeon
supermarket chain, after the success of the previous years,
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Investment and Trade Promotion Centre (ITPC) continues
to coordinate with AEON Vietnam Co., Ltd. to organize:
“Vietnamese Product Exhibition Week and Business
Connect program to bring goods to AEON supermarket
chain in 2022” from September 27 to October 2, 2022.

It is expected that when Japan reopens, we will
cooperate with Aeon Topvalu Vietnam to organize
Vietnamese Product Exhibition Week at Aeon in Japan,
meeting distributors, importers, modern distribution
system in Japan in the second quarter of 2023. This will
be an event in a series of activities to celebrate 50 years of
diplomatic relations between Vietnam and Japan.

ITPC Newsletter: What is the new feature of this
year's cooperation program with Aeon?

Mr. Tran Phu Lu: This year's program prepares for
the series of events to celebrate the 50oth anniversary of the
establishment of diplomatic relations between Vietnam and
Japan, so there is a large investment in organization, design
and staging as well as the quality of enterprises participating
in the exhibition compared with previous years.



Regarding the quality of participating enterprises: Based
on the criteria of AEON Vietnam including safety criteria,
new products, regional and traditional characteristics,
the Organizing Committee has compiled more than 200
business applicant dossiers for the Exhibition Week and
there are 36 enterprises meeting the evaluation criteria
for exhibition.

In general, this year, the quality of participating
enterprises is higher, the number of enterprises meeting
Aeon's criteria is also higher than in previous years. This
year, enterprises have invested in product quality, especially
packaging and designs made from environmentally
friendly materials, developing products towards the green
and organic trend without additives, clear provenance.

Regarding the exhibition area’s design: for the first
time, we has introduced the design model of Ben Thanh
market with an overall area of 300m2 exhibition area to
create a highlight and increase the visitor attraction. The
product display shelves are invested in synchronization
with the logo; additionally the content clearly shows the
enterprise name and typical product group.

In addition, the open space design at the exhibition
area creates conditions for visitors to comfortably shop,
visit and experience.

ITPC Newsletter: In your opinion, what should

ITPC tang cudng ho trg

INVESTMENT & TRADE PROMOTION CENTRE

enterprises do if they want to export into the modern
distribution systems? What programs does ITPC have to
support enterprises, especially small and medium enterprises?

Mr. Tran Phu Lu: First of all, enterprises must have
efforts and belief in their products. They need to produce
quality products, in line with current green consumption
trends. At that time, enterprises will have enough
confidence to offer and negotiate with supermarkets and
large retail groups.

In addition, the product must fully meet the quality
requirements as well as obtain product certificates from
official agencies. Plus, the beautiful and eye-catching
product design and packaging is also an advantage.

The City Investment and Trade Promotion Centre
(ITPC) always accompanies and supports businesses.
We organize programs to connect with large distribution
systems and annual product exhibitions along with training
classes and programs to connect businesses with modern
distribution channels.

It is expected that this year we will organize many
activities to support enterprises to find new export markets
and connect with domestic and foreign distribution
channels not only in Japan but also in other countries such
as Malaysia, Thailand...

ITPC Newsletter: Thank you sir!

doanh nghiép dua hang

vao hé thong phan phdi toan cau

€6

Trudc Lé khai mac “Tudn Trién lam Sdn phdm Doanh nghieép Viét va

Chuong trinh Két n6i Doanh nghiép dua hang vao chubi siéu thi AEON ndm
2022”7, 6ng Trdan Phu L, Pho Gidm doc phu trdch ITPC da trd 10i phong vdn ctia

Bdn tin ITPC. Xin trdn trong gidi thiéu vdi ban doc.

Bdn tin ITPC: Xin 6ng cho biét,
nam 2022 ITPC da thuc hien duoc
chuong trinh nao va sdp téi, ITPC sé
c6 chuong trinh gi véi cdc hé théng
phan phoi?

Ong Tran Phu Lu: Vé6i nd luc
thuc hién c6 hiéu qua cha dé nam
2022 cta Thanh phd la “thich tng an
toan, linh hoat, kiém soat hieu qua
dich COVID-19, ti€p tuc nang cao
chdt lugng xay dung chinh quyén do
thi, cai thién maéi truong dau tu, dong

hanh cung doanh nghiép”, ITPC ddy
manh hé trg doanh nghiép ti€p can
va giao luu truc tiép véi cac Tap doan
ban [é trong va ngoai nudc. Riéng
nam 2022 ITPC da t6 chuc:

- Chuong trinh Két néi dua hang
hoa Viét Nam vao hé thong siéu thi
LOTTE Mart tai Viét Nam vao thang
3 ndm 2022.

-Hoi thdo Xuc tién xudt khau
vao thi trudng Thdi Lan - K&t néi sdn
phdm Viét vao chudi dai siéu thi GO!
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thong qua Tap doan Central Retail
vao thang 4 nam 2022.

Ba6i véi chuong trinh dua hang
héa vao chudi siéu thi Aeon, sau
thanh cong nhiing nam qua, Trung
tam Xuc tién Thuong mai va Pau tu
Thanh phé (ITPC) ti€p tuc phdi hgp
cung Cong ty TNHH AEON Viét
Nam t6 chuic: “Tuan 1& Trién lam San
phdm Doanh nghiép Viet va Chuong
trinh Két ndéi Doanh nghiép dua

(Xem tiép trang 15)



PHONG VAN NHA PHAN PHOI - DISTRBUTOR INTERVIEW

Mr. Kazaoka Takao — Executive Director, Chief of Merchandising Officer, AEON Vietham Company Limited

Aeon is looking forward to seeing more Vietnamese products

at its stores in Japan

ITPC Newsletter: Over the past working process,
what do you think about the strengths and weaknesses of
Vietnamese enterprises (in terms of product quality, product
packaging design...)?

Mr Kazaoka Takao: In recent years, Vietnamese
products have been improved and advanced so far
compared with in the past. The value of Vietnamese
products is recognized as good quality with reasonable
price, especially when it comes to perishable products.

As you already knew, the value of a product was
decided by quality per price. However, recently this
formula has changed with some other elements added in.
The value is measured not only by quality and price, but
also by branding (customers’ brand awareness), regulation
(law), supply chain management (logistics)...

Based on that, Vietnamese products still need to
improve more on branding and logistics, so that the
products would be more easily recognized, more trustful
to approach right customers in the right place, at the right
time and with the right quantity.

ITPC Newsletter: In your opinion, what should
Vietnamese enterprises do to bring goods to AEON?

Mr Kazaoka Takao: Based on the basic principle
of AEON “pursuing peace, respecting humanity, and
contributing to local community, always with the
customer’s point of view as its core”, AEON Vietnam
always makes every effort to enrich customers’ lifestyles
and contribute to local community that contribute to
realize Vietnam’s Sustainable.

At AEON, our 1st priority is to ensure the customers’
safety in enjoying a level of assurance only AEON can
offer. Therefore, we seek the suppliers whose top priority
also is the safety and the peace-of-mind/assurance of
the customers to together achieve the mutual goal of
“customers’ satisfaction” by providing the customers with
high-quality products with reasonable price.

To achieve the customers’ satisfaction and trust
in offering high-quality products, the suppliers need
to meet and comply with AEON Technical Standard
portfolio, which includes 6 minimum requirements of
AEON for selecting the suppliers qualifying our Quality
Management Competency.

This policy is officially published on AEON Vietnam
Website. Kindly to visit our website to find more details at
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Ony Kazaoka Takao, Pho Tdng Giam ddc Khdi Thu mua, Cong ty TNHH
AEON Viét Nam (Mr. Kazaoka Takao — Executive Director, Chief of
Merchandising Officer, AEON Vietnam Company Limited)

AEON Vietnam website: https://aeon.vn/en/aeon-vietnam-
policy/supplier-management/general-quality-standards/

Beside 2 compulsory requirements mentioned above,
Vietnamese enterprises still need to improve the branding
and logistics as mentioned above.

In addition, we suggest them to enhance the R&D
activities to catch up with customer’s new trends. The
first trend relates to healthy lifestyle which we should
promote and strengthen. Secondly, to increase the
ratio of high-quality agricultural products that can meet
national/ international standards. For example: Viet Gap -
Global Gap - Organic; promote clean and fresh products;
impressive packaging and conventional to consumer.

Furthermore, it is necessary to prioritize the
purchasing of products satisfying the changing needs of
consumers, such as new agricultural products.

We also encourage suppliers to apply “digitization”
by applying QR Code on fruit and vegetable products to
easily trace the origin of products.

Moreover, to support for importing and exporting
activities, we also appreciate if the governments, especially
Vietnamese and Japanese government, could come to
agreement to widen more product categories for trading
between two countries, so that our AEON stores in Japan can
import more Vietnamese products to introduce to Japanese
consumers, and reversely. We are looking forward to seeing
more Vietnamese products in our stores in the near future.

ITPC Newsletter: Thank you sir!



PHONG VAN NHA PHAN PHOI - DISTRBUTOR INTERVIEW

Ong Kazaoka Takao, Pho Téng Giam d6éc Khéi Thu mua, Cong ty TNHH AEON Viét Nam
Chung t6i mong sé nhin thay nhiéu san pham
Viet Nam hon ndia tai cac diém ban clia AEON

& Nhat Ban

Bdn tin ITPC: Qua qud trinh
lam viéc vita qua, 6ng co nhdn xét gi
ve diem manh cang nhu diém yéu
cdc doanh nghiép Viet Nam (vé chdt
lugng hang héa, mdu md bao bi sdn
phdm...)?

Ong Kazaoka Takao: Trong
nhiing nam gan day, cdc san pham
cua Viét Nam da dugc cdi tién hon rat
nhiéu so vdéi truéc. Hang Viét Nam
dugc ghi nhan c6 chdt lugng t6t, gia
thanh hgp ly, nhat la d6i véi cadc mat
hang thuc phdm tuci s6ng (rau cu
qua, thit cd, ...).

Trudc day, gid tri cia mot san
phdm dugc quyét dinh dua trén su
tuong quan gitia chdt lugng va muc
gid. Tuy nhién gan day, cdch tinh nay
da thay déi, c6 théem nhieu yéu t6
khdc cting déng vai tro quan trong
khong kém. Gid tri ctia mot san
phdm khong chi dugc do ludng bang
chdt lugng va gid cd ma con dua trén
thuong hiéu (do0 nhan biét san phdm
cua khdch hang), cac quy dinh (tuan
thu cédc tiéu chudn theo quy dinh
cta phdp luat), quan ly chudi cung
ung (logistics)...

Theo cac yéu t6 do, hang Viét
Nam van can cdi thién hon noa vé
thuong hiéu va logistics, dé nguai tieu
dung biét dén va tin tudng san phdm
hon, dong thdi tiép can dung doi
tugng khach hang, dung nai, ding
luc va dung s6 lugng ho can.

Ban tin ITPC: Theo 6ng, doanh
nghiép Viet Nam can lam gi dé dua
hang vao AEON?

Ong Kazaoka Takao: Dua trén
triét ly cd ban ctia AEON la “theo
dudi hoa binh, ton trong con ngudi

va déng gop cho cong dong; véi viéc
luon 1dy khach hang lam gid tri c6t
16i”, AEON Viét Nam nd luc khong
ngling dé gop phan nang tam phong
cach song ctia khach hang, cong hién
cho cong dong dia phuong, tu doé
chung tay vi muc tiéu phét trién bén
ving cda Viét Nam.

Tai AEON, chung toi dat uu
tién hang dau la ddm béo su an toan
cua khich hang, va mang dén su
an tam “chi AEON mdi c6 thé ddp
ung”. Do do, chung t6i tim ki€m cac
doi tac kinh doanh dat uu tién hang
dau veé sy an toan va su an tam cua
khach hang, dé cung dat dugc muc
tiéu chung vé “su hai long cua khéach
hang”, bang viéc cung cdp san phdm
va dich vu chat lugng t6t véi gid ca
hop ly.

D€ dat dugc sy hai long va tin
tuéng cua khiach hang trong viéc
cung cdp cdc san phdm chat lugng
tot, cdc nha cung cdp can phai déap
tng va tuan tha bo Tiéu chudn Ky
thuat AEON, bao gobm 6 yéu cau co
ban dé lya chon céc nha cung cdp du
nang luc trong viéc quan ly chat lugng
san phdm. Tiéu chudn chat lugng nay
dugc cong bo chinh thtc trén trang
web ctia AEON Viét Nam. Vui long
truy cap trang web cda chung toi
dé tim thém thong tin chi tiét tai:
https://aeon.vn/vi/aeon-vietnam-
policy/supplier-management/general-
quality-standards/

Bén canh 2 yéu cau bit buoc
néu trén, cic nha cung cdp Viét
Nam van can nang cao vé thuong
hiéu va quan trj chubi cung ting nhu
da dé cap 6 trén. Chung toi ciing dé
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xudt cdc ddi tdc tang cudng cac hoat
dong nghién cuu va phét trién dé
ddp ung kip thdi cdc xu hudng mdi
trong phong cdch s6ng cua khéch
hang. Xu huéng dau tién lién quan
dén phong cdch s6ng lanh manh,
chung ta nén thuc ddy va nang cao
phong cach song nay cua khdach
hang. Thu hai, tang ty 1é nong san
chdt lugng cao dat tiéu chudn quéc
gia, tiéu chudn qudc t€. Vi du: céc
tiéu chudn Viet Gap - Global Gap -
Organic/Htu co; thuc ddy cdc san
phdm sach va tuci; cai tién bao bi
dn tugng va tién dung doi véi ngudi
tiéu dung.

Hon niia, can luu y d6i vdi cdc
san phdm ma nguoi tiéu dung thudng
xuyén c6 su thay d6i trong nhu cau
nhu céc sdn phdm nong san.

Chung toi cung khuyén khich
cdc nha cung cdp “s6 hoa” bang
cach dp dung ma QR Code trén san
phdm rau ci qua dé dé dang truy xudt
ngudn goc san phdm.

Ngoai ra, dé hd trg cho hoat
dong xudt nhap khdu, AEON Viet
Nam cung ki vong Chinh phu Viét
Nam va Nhat Ban co6 thé trao d6i va
dong thuan vé viéc mé rong thém
danh muc hang héa xudt nhap khau
gitta hai nudc, dé€ cac siéu thj cua
AEON tai Nhat Ban co thé nhap
khdu, gi6i thiéu nhieu sin phdm
Viét Nam hon téi ngudi tiéu dung
Nhat va ngudc lai. Chung toi rat
mong sé dudgc nhin thdy nhiéu san
phdm Viét Nam hon nuaa tai céc
di€m ban ctia AEON tai Nhat Ban
trong thoi gian sdp téi.

Ban tin ITPC: Xin cdm on 6ng!
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Mr. Shiotani Yuichiro — General Director of
Aeon Topvalu Vietham:

“ITPC has connected us
a number of enterprises”

That is one of the comments of Mr. Shiotani Yuichiro
- General Director of Aeon Topvalu Vietnam, in an interview
with the ITPC Newsletter. More details is as follows:

ITPC Newsletter: Could you tell us about the specific
results of Vietnamese enterprises' export promotion through
Aeon Topvalu Vietnam over the past time?

Mr. Shiotani Yuichiro: In 2018, Aeon Group
signed a Memorandum of Understanding (MOU) with
the Vietnamese Government on export expansion.
Compared to the time before signing this Memorandum
of Understanding, now, the export turnover of goods from
Vietnam has doubled.

In which, export turnover of garments and textiles
accounts for the largest proportion with more than 60%.

With the food industry, specifically seafood, our
company is one of the units with the largest export volume
of catfish to the Japanese market. In addition, agricultural
products such as fresh mango, frozen mango and lychee
are also increasing sharply in export value.

Since 2019, Aeon Group has opened more stores
not only in Japan but also in China, Hong Kong,
Malaysia, Cambodia, Myanmar,... Our group also
exports Vietnamese products to these markets. In
particular, agricultural products such as fresh bananas
and garments are very popular among consumers in
these countries.

ITPC Newsletter: Would you like to share your
comments on the effectiveness of promotion activities in
cooperation programs with ITPC in the past time.

Mr. Shiotani Yuichiro: Ho Chi Minh City is known
as the economic hub of Vietnam and is an important base
for aggregating products. Ho Chi Minh City is also the
place where our Aeon Group opened the first General
Merchandise Store in Vietnam. We are truly grateful for
the City's support.

1 have been working in Ho Chi Minh City since 2017
and since then we have started participating in many
activities organized by ITPC. ITPC has introduced and
connected us many companies in the City. So far, we have
also negotiated with more than 8o enterprises.

At the beginning, we contacted with many companies
with different sizes and level. Although many companies
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Ong Shiotani Yuichiro — Téng Giam déc
Cong ty Aeon Topvalu Viét Nam:

“ITPC da két ndi cho chung toi
rat nhiéu doanh nghiép”

D6 la mot trong nhing ghi nhdn cua 6ng Shiotani
Yuichiro — Tong Gidm déc Cong ty Aeon Topvalu Vigt Nam
khi trd 1oi phong vdn Bdn tin ITPC. Moi ban doc theo doi:

Bdn tin ITPC: Xin ong cho biét két qud cu thé ctia viéc
xtc tien xudt khdu hang Viet Nam qua Aeon Topvalu Viet
Nam thoi gian qua?

Ong Shiotani Yuichiro: Vao nim 2018, Tap doan
Aeon da ky két Ban ghi nhé (MOU) véi Chinh phu Viét
Nam vé viec mé rong xudt khdu. So véi thoi diém trudc
khi ky két Ban ghi nhd nay thi hién nay, kim ngach xudt
khau hang hoa ti Viet Nam da tang gdp doi.

Trong do, kim ngach xudt khdu mat hang may mic,
hang dét may chiém ty trong I6n nhét véi hon 60%.

V6i nganh hang thuc phdm, cu thé la thay héi sén,
cong ty chung t6i la mot trong nhiing don vi ¢6 san lugng
xudt khdu cd da tron nhiéu nhat sang thi trudng Nhat Ban.
Ngoai ra, cdc mat hang néng san nhu xoai tuai, xoai dong
lanh va trdi véi cing dang taing manh ve gid trj xudt kh4u.

Tu nam 2019, Tap doan Aeon da md thém nhiéu
ctia hang khong chi 6 riéng thi truong Nhat Ban ma
con 6 Trung Qudc, Hong Kong, Malaysia, Campuchia,
Myanmar,... Tap doan chung toi ctang xudt khiu sin
phdm cua Viét Nam sang cdc thj trudng nay. Trong do,
cac nong san nhu trai chudi tudi va hang may mdc dang
dudc nguoi tiéu dung cac nudc nay rat ua chudng.

Ban tin ITPC: Xin 6ng chia sé nhdn xét vé hiéu qud
cong tdc xtc tién trong cdc chuong trinnh hgp tdc véi ITPC
thoi gian qua.

Ong Shiotani Yuichiro: Thanh ph6 Ho Chi Minh
dugc biét dén la trung tam kinh t€ ctia Viét Nam va la mot
€0 sG quan trong dé tap két cic sdn phdm. Thanh ph6 Ho
Chi Minh cting la noi Tap doan Aeon chung t6i khai truong
Trung tam bach héa tong hgp dau tién tai Viet Nam. Chung
toi thuc sy rdt biét on sy hd trg cia Thanh phd.

Toi dén lam viéc tai TP.HCM tu nam 2017 va tu do
chung t6i da bit dau tham gia vao nhiéu hoat dong do ITPC
t6 chuc. ITPC da gi6i thiéu va két n6i cho chung toi rat
nhiéu doanh nghiép tai Thanh phd. Cho dén nay, chung t6i
cing da dam phan giao thuong véi han 8o doanh nghiép.

Thoi gian dau, chung t6i da ti€p xuc vdi nhieu doanh
nghiép véi cac quy mo, nang luc khac nhau. Nhiéu doanh
nghiép mic du da phat trién tai thj trudng noi dia nhung



INVESTMENT & TRADE PROMOTION CENTRE

Ongy Shiotani Yuichiro — Tong Giam doc Cong ty Aeon Topvalu Viét Nam (Mr. Shiotani Yuichiro — General Director of Aeon Topvalu Vietnam)

have developed in the domestic market, they face many
difficulties to export goods to foreign countries. Over a
period of time, ITPC has classified business groups, thereby
bringing the quality of trade negotiations to a higher level.

ITPC has not only grouped enterprises according to
their capacity but also has based on that to give appropriate
instructions. 1TPC's guidelines help enterprises easily
follow and apply in practice.

ITPC Newsletter: What advice do you have
for Vietnamese enterprises that want to export to the
Japanese market?

Mr. Shiotani Yuichiro: One thing that 1 always tell
Vietnamese enterprises, when exporting, is doing business
with a larger market than Vietnam. The export will bring
many benefits to Vietnam. 1 want you to understand the
importance of this.

Currently, there are hundreds of Vietnamese
companies exporting goods to Japan through our company.

Japan is a country with the third largest GDP in the
world, so a lot of products from many different countries
are beingimported into)apan. And Vietnamese enterprises
must overcome those competitors. 1 assess that many
Vietnamese enterprises can beat those competitors.

The important thing to win is “must produce
products that can be sold in the Japanese market™.

Cooperation with partner countries will be the
shortest way to seize export opportunities.

ITPC Newsletter: Thank you sir!

lai gdp phdi nhiéu khé khin dé xudt khdu hang héa ra
nudc ngoai. Trai qua mot thai gian, ITPC da phan loai cac
nhom doanh nghiép, ti d6 dua chdt lugng cac cudc dam
phén thuong mai 1én cao hon.

ITPC khong chi phan nhédm doanh nghiép theo niang
luc ma con dua vao do dé dua ra dugc nhang 16i huéng
dan phu hgp. Nhing hudng dan cda ITPC giip doanh
nghiép c6 thé dé dang ti€p nhan va van dung vao thuc té.

Ban tin ITPC: Ong c6 loi khuyén gi doi véi cdc doanh
nghiép Viet Nam mudn xudt khdu vao thj truong Nhdt Bdn?

Ong Shiotani Yuichiro: Mot diéu ma t6i luon noéi
vGi cdc doanh nghiép Viét Nam, khi xudt khdu la kinh
doanh véi mot thi trudng 16n hon Viét Nam. Viéc xudt
khdu sé mang lai nhieu Igi ich cho ddt nudc Viet Nam. Toi
mudn cdc ban hiéu rd tam quan trong cta diéu nay.

Hién dang c6 hang trim cong ty Viét Nam xudt khiu
hang hoa sang Nhat Ban thong qua cong ty chung toi.

Nhat Ban dang la quéc gia c6 GDP I6n thu ba trén
thé& giGi, vay nén c6 rdt nhieu sin phdm tu nhiéu nudc
khac nhau dang dugc nhap khau vao Nhat Ban. Va doanh
nghiép cda Viét Nam phdi vugt qua cdc d6i thu canh tranh
dé. Toi danh gid rang, nhiéu doanh nghiép cta Viét Nam
6 thé chién thing cac d6i thu canh tranh do.

Diéu quan trong co thé chién thing chinh la “phai san
xudt ra nhiing san phdm co thé ban tai thi truong Nhat Ban”.

Viéc hgp tac véi cac qudc gia doi tdc sé la con dudng
ngdn nhat d€ ndm bat co hoi xudt khau.

Ban tin ITPC: Xin cdm on 6ng!

TRUNG TAM XUC TIEN THUONG MAI VA BAU TU TP.HCM
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PHONG VAN NHA PHAN PHOI - DISTRBUTOR INTERVIEW

Central Retail Vietnam finds innovative products

ITPC Newsletter: Could you
please tell us the specific results of
the promotion of Vietnamese exports
through GO! supermarket of Central
Retail Group in Vietnam in 2021 and
the estimates of Vietnamese enterprises
(such as the number of VN enterprises
bringing goods into GO!; or the number
of VN goods in GO!; or the estimated
revenue of VN goods in GO!) this year?

Ms. Truong To Uyen: Since
2016, Central Retail in Viethnam has
initiated promotional activities as well
as connecting activities for Vietnamese
enterprises which are qualified to
export to Thai through
“Vietnamese Goods Week” annually.

market

Ms. Truong To Uyen - FMCG Trade Manager of GO! supermarket,
Central Retail Group, emphasized creativity as the first factor when answering the
ITPC Newsletter's question about bringing Vietnamese goods to supermarkets.

The rate of Vietnamese goods
at GO! has always maintained a
stable rate of over 90%. This is also
the policy in the Group's activities
with the commitment to always
accompany and enhance the position
of Vietnamese goods in the domestic
market and as well as abroad.

ITPC Newsletter: Over the
past what do
you think about the strengths and
weaknesses of Vietnamese enterprises
(in terms of product quality, product
packaging design...)?

Ms. Truong To Uyen: The
strengths  of
enterprises are

working  process,

Vietnamese
capturing

most
always

Doanh nghiép keét néi truc tuyén vei nha mua hany tai Thai Lan (Enterprises connecting online
with buyers in Thailand)

By 2021, there have been 15
Vietnamese enterprises
and stably exporting products to Thai

successfully

market through the Tops supermarket
chain in Thailand. In addition, we
with
promotion centers of Ho Chi Minh
City, Hanoi, local departments and
agencies to organize events to connect

also coordinate investment

Vietnamese products into the GO!
Tops system as well as expanding
export markets.

consumer trends to
products: turning to green
materials, using local materials, eco-
friendly packaging; QRcode form
update; diversifying product lines
to create competitiveness as well as

improve
raw

expand the market.
The weaknesses mostly fall on
small and medium enterprises such as:
- The distribution system is still
weak, delivering only in the locality
or neighboring areas, not reaching
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big cities yet.
- Packaging quality has
met the market's tastes and the

not

transportation process.

-The packaging information is
not clear according to the regulations
of the Ministry of Health or the design
is not attractive to consumers.

- Enterprises do not have enough
to follow the
business in supermarkets.

ITPC Newsletter: In your opinion,
what should Vietnamese enterprises do
to bring goods to the GO! supermarket of
Central Retail Group in Vietnam?

Ms. Truong To Uyen: Besides
products with full legal documents

human resources

such as self-declaration dossiers,
certificates of food hygiene and
safety, food test; the manufacturing
enterprises always to pay
attention to  update  market
information, upgrading the quality
of goods, which are eye-catching
suitable to the consumer tastes.
The packaging quality ensures the
shipping process.

By doing these, the company's

need

products will have many opportunities
to approach customers and take the
lead in the market through retail
systems in general and Central Retail
Vietnam in particular. Besides, Central
Retail Vietnam is always looking for
the following products:

- Creative, new, close to nature,
healthy and organic.

- Product quality is controlled by
blockchain technology.

- Products under OCOP or key
domestic and international programs.

ITPC Newsletter: Thank you

very much!



PHONG VAN NHA PHAN PHOI - DISTRBUTOR INTERVIEW

Central Retail Viet Nam muon tim kiém
san pham co tinh sang tao

“ Ba Truong Té Uyén - Qudn ly Thuong mai nganh hang FMCG cua
he thong siéu thj GO! thu¢c Tdp doan Central Retail Group da nhdn manh
sdng tao la yéu to dau tién khi trd 10i cdu hoi cta Bdn tin ITPC veé viéc dua

hang hoa Viét Nam vao siéu thij.

Bdn tin ITPC: Xin ba cho biét két qud cu thé ctia cong
tdc xtic tieh xudt khdu Viet Nam thong qua siéu thj GO! ctia
Central Retail Group tai Viet Nam nam 2021 va udc tinh cua
cdc doanh nghiép Viet Nam ndm nay?

Ba Truong To Uyeén: Tu 2016, Central Retail tai Viét
Nam da khdi xuéng hoat dong quang bad ctng nhu két
nGi cho cic doanh nghiép Viet Nam dua tieu chudn xudt
khdu qua thj trudng Thai Lan thong qua hoat dong t6 chuic
“Tuan Hang Viét Nam tai Thai Lan” dinh ki hang nam.
Tinh dén 2021, da c6 15 doanh nghiep Viét xudt khdu
thanh cong va 6n dinh san phdm vao thij trudng Théi Lan
thong qua chuédi siéu thi Tops tai Thédi Lan. Ngoai ra chung
toi cting phdéi hgp cung cdc trung tam xuc tién dau tu cda
TP.HCM, TP. Ha Noi va cdc sd, ban nganh cta dia phuong,
t6 chuc cic chuong trinh két n6i giao thuong san phdm
hang Viét Nam vao hé théng GO! Tops cuia Tap doan ciing
nhu mé rong thi trudng xudt khau.

Ti Ié hang Viét Nam tai cdc trung tam siéu thi GO!
cua tap doan luon gitt viing 6n dinh ti lé trén 90%. Pay
cung la chu truong trong hoat dong ctia Tap doan véi cam
két luon dong hanh va nang cao vi thé cia hang Viét Nam
G thi truong trong nudc va ca xudt khdu.

Bdn tin ITPC: Qua qud trinh lam viéc vita qua, ba
c6 nhdn xét gi vé diém manh cing nhu diém yéu cdc doanh
nghiép Viet Nam (vé chdt lugng hang héa, mdu ma bao bi
sdn phdm...)?

Ba Truong T6 Uyén: Diém manh cua hau hét cic
doanh nghiép Viet Nam luén ndm bét xu huéng ctia ngudi
tieu dung dé cai tién san phdm: hudng t6i ngudn nguyén
liéu xanh, st dung ngudn nguyén liéu dia phuong, bao bi
than thién vdéi thién nhién; cap nhat hinh thic QRcode;
doanh nghiép phét trién da dang nganh hang dé tao tinh
canh tranh cting nhu mé rong thj truong.

Diém yéu da phan roi vao cdc doanh nghiép viia va
nho nhu:

-Heé thdng phan phdi con yéu, chi giao dugc & dia
phuong hoac cdc vung lan can, chua ti€p can dugc cac
thanh phé lon.

- Chdt lugng bao bi chua dap ung dugc thi hi€u cua
thj trudng va qud trinh van chuyén.

b b

HO) THAO

= XUC TIEN XUAT KHAU VRO
- §) THI TRUGNG THAI LAN -
KET NOI SAN PHAM VIET
VAO CHUDI BAI SIEU THI GO!
THONG QUA
Ap DOAN CENTRAL RETAIL
NAM 2022

—

Doanh nghiép ket néi voi dai dien thu mua nganh hany ciia Big C tai Hoi
thao “Nic tién Xuat khdu vao thi truong Thai Lan - Két néi san pham
vao chuoi siéu thi GO! theng qua Tap doan Central Retail nam 2022"
(Enterprises connecting with the buyer representatives of Big C at the
seminar on "Export Promotion into Thailand - Connecting Vietnamese
products to GO' supermarket through the Gentral Retail Group™)

- Thong tin bao bi khong ro rang theo dung quy dinh
ctia BO Y t€ hoac thiét k& khong thu hut ngudi tieu dung.

- Céc doanh nghiép chua c6 da ngudn nhan luc dé
theo sat viéc kinh doanh tai cac siéu thi.

Ban tin ITPC: Theo ba, doanh nghiép Viét Nam can
lam gi d€ dua hang qua hé thong siéu thji GO! thudc Tdp
doan Central Retail Viet Nam?

Ba Truong TG Uyén: Bén canh sin phdm c6 day
du céc gidy t6 phédp ly nhu ho so tu cong bo, gidy chung
nhan vé sinh an toan thuc phdm va gidy kiém nghiém, cic
doanh nghiép san xudt can phdi luon chu trong cap nhat
thong tin thi trudng, nang cdp chat lugng hang hda, bao bi
san phdm bit mdt theo thi hi€u ctia nguoi tiéu dung. Chat
lugng bao bl dong g6i dam bdo dugc qud trinh van chuyén.

Nhu vay san phdm ctia doanh nghiép mdi c6 nhieu
c6 hoi dé tiép can khach hang va don dau thi truong thong
qua cac hé théng bén 1€ néi chung va Central Retail Viét
Nam néi riéng. Bén canh do Central Retail Viét Nam ctng
luon tim ki€m cac sdn pham:

- Co tinh sang tao, mdi, gan gai thién nhién, tét cho
stic khoe va hau co.

- Chét lugng sian phdm dugc kiém sodt bang cong
nghé blockchain.

- Cdc san phdm thuoc OCOP hodc thudc chuong trinh
trong diém trong nudc ciing nhu qudc té.

Bdn tin ITPC: Xin cdm on ba.
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Bich Chi Food Joint Stock Company:

Exporting through the foreign
distribution system is a sustainable
and effective method!

at is shared by Ms. Trang Thi Ngoc Thu, Sales

Manager of Bich Chi Food Joint Stock Company.

Currently, Bich Chi Food Joint Stock

Company has more than 50 products such as

nutritional powders, processed flours, shrimp crackers,

instant products made from rice flour (Sa Dec flour
specialty) on display at the Go! supermarket system.

Ms. Trang Thi Ngoc Thu said that in order to bring a
quantity of the above products into the Go! system, Bich
Chi Company had many initial difficulties such as finding
and contacting the industry manager to offer products.

According to the experience of Bich Chi Company,
about the procedure to enter the supermarket, in
addition to the necessary documents such as the
Business Registration Certificate; Quotation; Certificate
of food hygiene and safety..., the supplier must add more
detailed information and products suitable to the form of
the supermarket.

Suppliers who bring products into the supermarket
system must accept slow payment, high discount costs
which can be increased every year such as: trade discounts,
store discounts, advertising expenses... However, the

company still chose to bring the product into the Go!
because this is the easiest and fastest way to promote
products to consumers. At the Go! system chain, food
products account for a fairly high proportion and variety
in types, Go! supermarket often has attractive promotions
to attract many customers to shop.

“Central Retail Vietnam is Thailand's leading retail
group in Vietnam with over 70 years of experience in retail
business from Thailand to Europe. Currently, exporting
goods through foreign distribution systems is considered
a sustainable and effective method that many enterprises
have been pursuing”, said Ms. Trang Thi Ngoc Thu.
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DOANH NGHIEP CHIA SE KINH NGHIEM - EXPERIENCE SHARNG WITH SUCCESSFUL ENTERPRISES

Cong ty CP Thuic pham Bich Chi:

Xuét khdu qua hé théng phan phdi
nudc ngoai la phuong thiic bén ving,
hau hiéu!

a Trang Thi Ngoc Thu, Trudng phong kinh
doanh Cong ty CP Thuc phdm Bich Chi chia sé
véi Ban tin ITPC.

Hién Cong ty CP Thuc phdm Bich Chi da
cO trén 5o san pham nhu bot dinh dudng, bot ché bién,
banh phong tom cdc loai, sdn pham in lién lam ti bot
gao (dac san bot Sa Péc) dugc trung bay tai hé thdng
Siéu thi Go!.

Ba Trang Thi Ngoc Thu cho biét, d€ dua dugc mot
lugng san phdm trén vao hé théng Go!, Cong ty Bich Chi
da gap khong it kh6 khan ban dau nhu tim va ti€p xuc véi
quan ly nganh hang dé chao hang.

Theo kinh nghiém cta Cong ty Bich Chi, vé thua tuc
vao siéu thi, bén canh cdc gidy to can thiét nhu Gidy dang
ki kinh doanh; Bang bdo gid; Chung nhan vé sinh an toan
thuc phdm... thi nha cung cdp phai b6 sung thém thong
tin chi ti€t va sédn phdm theo mau cda siéu thi.

Nha cung cdp dua san phdm vao hé théng siéu thi
phaéi chdp nhan thanh todn cham, chi phf chiét khdu cta
siéu thi kha cao va co thé gia ting hang nam nhu: cic
khodn chiét khdu thuong mai, chiét khdu cta hang, chi
phi quang cdo... Du vay Cong ty van chon dua sdn phdm
vao hé théng Go! vi day la kénh quéang bé cdc san phdm
dén tay ngudi tiéu dung dé dang va nhanh nhdt. Tai
chuéi he théng Go!, mit hang luong thuc thuc phdm
chiém ty lé khd cao va da dang, siéu thi Go! thuong c6
chuong trinh khuyén mai hdp dan nén thu hut nhiéu
khdch dén mua sdm.

“Central Retail Viét Nam la tap doan bén Ié hang dau
cuia Thdi Lan tai Viét Nam véi kinh nghiém trén 70 nam
kinh doanh bdn Ié tif Thai Lan dén chau Au. Hién viéc
xudt khdu hang hda qua hé théng phan phéi nudc ngoai
dugc xem la phuong thuc bén ving, htiu hiéu ma nhiéu
doanh nghiép theo dudi”, ba Trang Thi Ngoc Thu néi.



DOANH NGHIEP CHIA SE KINH NGHIEM - EXPERIENCE SHARNG WITH SUCCESSFUL ENTERPRISES

After entering AEON, hopefully Chilica fermented chili sauce
will get export orders from Japan

is prospect has just been shared to ITPC

Newsletter by Mr. Nguyen Thanh Hien,

Director of Tomcare Biology Technology

Company Limited, the producer of Chilica
fermented chili sauce.

Mr. Nguyen Thanh Hien said, after many times
participating in product exhibitions by ITPC, having
known that ITPC was coordinating with AEON to organize
“Vietnamese Product Week at Aeon” and B2B connecting
between enterprises and Aeon on this occasion, he
immediately submitted an application for the Chilica
fermented chili sauce to participate.

There are more than 450 enterprises applying, and
the selection ratio is only about 10%. This is the first step
into the Aeon door. When going with ITPC, enterprises
will have the opportunity to connect 1:1 with Aeon and
meet the right buyer. During this event, Chilica's sales and
working attitude were also a plus point in the meeting
with Aeon.

Sharing the experience by Mr. Nguyen Thanh
Hien is that, the preparation to bring goods to Aeon in

Vao duoc AEON, hy vong tuong 6t Iéen men Chilica

sé co don hang di Nhat Ban

particular and supermarkets in general starts from the
forming idea step, what to produce and to whom to sell.
Their products must meet the needs of customers and
must have outstanding features in compared with other
products in supermarkets. This is the basis to convince
the supermarket to accept Chilica for sale, otherwise
the chance is very narrow. The next step is to prepare a
complete and detailed profile. Next is the beautiful and
eye-catching packaging. Finally, the plan to push the
goods if there is acceptance.

The introduction of goods into supermarkets opens
up many opportunities to export Chilica to countries
where Aeon distribution system exists, especially in Japan.
After entering Aeon, Chilica has received a lot of attention
from Japanese partners.

“We are improving our products to meet strict
quality standards and expect that in early 2023 the Chilica
fermented chili sauce will have the first order to Japan”,
concluded Mr. Nguyen Thanh Hien.

May the Chilica fermented chili sauce soon achieve
the first export order to Japan!

dép uing nhu cau khach hang dang can
va phai co6 dic di€ém néi troi hon cac
san pham dang bén trong siéu thi. Day
1a co s6 dé thuyét phuc siéu thi nhan

ién vong trén viia dugc 6ng
Nguyén Thanh Hién, Gidm
doc Cong ty TNHH Cong
nghé Sinh hoc Tomcare,
don vi san xudt tuong Gt lén men
Chilica chia sé véi Ban tin ITPC.

Ong Nguyén Thanh Hign cho
biét, sau nhiéu lan tham gia trung
bay sdn phdm trong cic hoat dong
cta ITPC, dugc biét ITPC dang phdi
hgp v6i AEON t6 chiic “Tuan 1& Sén
phdm Doanh nghiép Viét tai Aeon”
dong thai t6 chiic buéi két néi cung
cau gitia cac doanh nghiép vdi Aeon
trong dip nay, ong lién nop ho so dua
tuong 6t 1én men Chilica tham gia.

C6 hon 450 doanh nghiép nop
ho sg, ty 1& chon tham gia tuan 18 nay
chi khodng 10%. Pay la budc dau tién
vao canh ctia Aeon. Khi di chung véi

ITPC, doanh nghiép sé c6 ca hoi két
ndi 1:1 v6i Aeon va giap dung nguoi

thu mua. Trong tuan 1& nay, doanh s6
va thdi do lam viéc cda Chilica cing la
diém cong trong budi két ndi véi Aeon.

Chia sé kinh nghiém cta ong
Nguyén Thanh Hién 13, su chudn bj
dé dua hang vao Aeon noi riéng va cic
siéu thi n6i chung bat dau tu khi hinh
thanh y tudng, lam san phdm gi va
ban cho ai. Sdn phdm ctia minh phdi
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Chilica vao ban, néu khong thi ctia vao
rdt hep. Tiép theo la chudn bi hd so
that day du va chi tiét. K€ dén la bao
bi mau ma dep va bit mit. Cudi cung
1a k€ hoach ddy hang néu dugc nhan.

Viéc dua hang vao siéu thi mé ra
nhieu co hoi dé xuadt khau Chilica di cac
qudc gia ma cé hé thong Aeon phan
phdi, dac biét 1a Nhat Ban. Sau khi dua
vao Aeon, Chilica nhan dugc nhiéu su
quan tam ctia doi tdc dén tu Nhat Ban.

“Chung toi dang cai tién sin
phdm dé dap ting cic tieu chudn khit
khe vé chdt lugng va hy vong dau
nam 2023 tuong 6t lén men Chilica
sé c6 don hang dau tién di Nhat”,
ong Nguyén Thanh Hién két luan.

Chuc cho mat hang tuong 6t
lén men Chilica nhanh chdng ¢6 don
hang dau tién di Nhat Ban!



Dh Foods Joint Stock Company:

DOANH NGHIEP CHIA SE KINH NGHIEM - EXPERIENCE SHARNG WITH SUCCESSFUL ENTERPRISES

Supermarket chains always welcome breakthrough and good quality products

catching up with new consumer trends!

at is the assertion of Ms. Vo Thi Thanh Huyen
- Sales & Marketing Director of Dh Foods Joint
Stock Company, which currently has had 6o

codes of spices of all kinds for sale at the Go!
Dh Foods was established at the end of 2012. In
2013, with a limited product portfolio (less than 10 items)
including Tay Ninh salt, dipping sauce and some natural
seasonings such as pepper, chili; Dh Foods started the
journey to bring goods to the supermarket. After many
efforts, Dh Foods spices have got approved “on the shelves”.
Initially, Dh Foods also encountered many difficulties
because the product has to follow the criteria “no synthetic
colors, no artificial preservatives”, so the color was not as
eye-catching as the products on the market at that time.
At the same time, because the brand is still new, it takes
time to convince consumers. Dh Foods has persistently
implemented sampling (trial) campaigns at supermarkets,
and gradually the product is loved and supported. Each
year Dh Foods continues to develop products in line with
new consumer trends and this is supported by the Go!

supermarket. So far, Dh Foods has had more than 60 codes

of spices of all kinds for sale at Go! supermarket chain.
“We think that supermarket chains always welcome

breakthrough and good quality products catching up with

new consumer trends. We always actively participate in
the connecting activities of the Central Retail Vietnam
because it is an opportunity to bring Vietnamese spices to
the world”, affirmed Ms. Vo Thi Thanh Huyen.

This coming November, Dh Foods will participate in
the Vietnam Week in Thailand event organized by Central
Retail Vietnam and hope to have the opportunity to export
Vietnamese spices through Central Retail Thailand.

Céng ty CP Dh Foods:

Cac chudi siéu thi lubn chao don nhiing méat hang dét pha,
chat lugng tét, don dau xu hudng tiéu dung mai!

6 1a khang dinh cua ba

V6 Thi Thanh Huyeén -

Giam déc Kinh doanh

& Marketing Cong ty CP
Dh Foods, don vi hién c6 60 ma hang
gia vi cic loai dang bay ban tai chubi
siéu thi Go!.

Dh Foods thanh 1ap cu6i nam
2012. Nam 2013, véi danh muc
san phdm con han ché (dudi 10 mit
hang) la cdc loai mudi chdm Tay
Ninh, s6t chdm va mot s6 gia vi tu
nhién nhu tiéu, 6t, Dh Foods bit dau
hanh trinh mang hang hdéa vao siéu
thi. Sau nhiéu né luc, cic gia vi Dh
Foods dugc chdp thuan “lén ké”.

Ban dau, Dh Foods cling gap
khong it kho khan do san phdm tuan
theo tiéu chi “khong mau téng hgp,
khong chdt bao quan nhan tao” nén
c6 mau sic khong bdt mit nhu céac
san phdm trén thi trudng luc d6. Pong
thai do thuong hiéu con méi nén can
thoi gian thuyét phuc ngudi tiéu dung.
Dh Foods da kién tri thuc hién cic
chuong trinh sampling (dung tht) tai
siéu thi, dan dan san pham dugc yeu
mén va ung ho. Méi naim Dh Foods
ti€p tuc phat trién cic sin phdm phu
hop véi xu hudng tiéu dung mdi va
dugc Go! ting ho. Bén nay Dh Foods
¢6 hon 60 ma hang gia vi cac loai dang
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bay ban tai chudi siéu thi Go!.

“Chung t6i nghi rang, cic chudi
siéu thi luén rong ctia chao don céc
mat hang c6 tinh dot phd, chdt lugng
tot, don dau xu hudng tieu dung mdi.
Chung t6i luon nang né tham gia cic
hoat dong két néi cia Central Retail
Viet Nam vi d6 chinh 1a ¢G hoi dé
mang gia vi Viét vuon xa”, ba Vo Thi
Thanh Huyén khing dinh.

Thang 11 téi day, Dh Foods
sé tham gia su kién Tuan hang Viét
Nam tai Thai Lan do Central Retail
Viét Nam t6 chuc va hy vong ¢6 co
hoi xudt khdu gia vi Viét qua hé théng
Central Retail Thai Lan.



INVESTMENT & TRADE PROMOTION CENTRE

(ITPC ting cuong hé tro doanh nghiép dua hiang vio hé thong phan phdi toan cau tiép theo trang 5)
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hang vao chubi siéu
thi AEON nam 2022”
ti 27 thang 9 dén o2
thdng 10 nam 2022.

Du kién khi
Nhat Ban md cta tré
lai, chung toi sé két
hop véi Aeon Topvalu
Viet Nam t6 chtc
Tuan 1& Trién lam San
phdm Viet Nam tai
Aeon Nhat Ban, gip
nha phan phdi, nha
nhap khdu, hé théng
phan phdi hién dai
tai Nhat Ban vao quy
11/2023. Pay s€ la sy
kién nam trong chubi
cac hoat dong ky niém
quan hé ngoai giao 50
nam gida Viét Nam va
Nhat Ban.

Ban tin ITPC: Nét mdi cua
chuong trinh hgp tdc véi Aeon nam
nay la gi?

Ong Tran Phu Lit: Chuong trinh
nam nay chudn bj cho Chubi su kien
chao miuing ky niém 5o nam thiét lap
quan hé ngoai giao Viét Nam - Nhat
Bén neén c6 su dau tu I6n trong t6 chuc,
thiét k€ va dan dung ctng nhu chat
lugng doanh nghiép tham gia trién lam
t6t hon so véi nhiing nam trudc.

Ve chdt lugng doanh nghiép tham
gia: dua vao cac tiéu chi cia AEON
Viét Nam ké ca tiéu chi an toan, san
phdm mdéi, dic trung vung mién -
truyén théng, Ban T6 chuc da téng
hgp dugc hon 200 hod so ctia doanh
nghiép gui vé dang ky tham du Tuan
1& Trién lam va c6 36 doanh nghiép
ddp ung tiéu chi danh gid lua chon
trung bay trién lam.

Nhin chung nam nay chét lugng
doanh nghiép tham gia cao hon, s6
lugng doanh nghiép ddp ung céac
tiéu chi ctia Aeon dé ra cang nhiéu
hon so véi nhing nam trudc. Nam
nay cac doanh nghiép da biét dau tu
vao chét lugng san pham, dic biét 1a

N

Gidi thiéu san pham ciia doanh nghiép Viét Nam vao hé théng siéu thi AEON Ia hoat dong duoc ITPC va AEON Viét
Nam guan tam phéi hop té chic. Trong anh Ia hoat déng ciia “Tuan Ié San pham Doanh nghiép Viét tai AEON” thang
11/2020 (Introducing Vietnamese products into the AEON supermarket system has been a mutual program
cooperated by ITPC and AEON Vietnam. The image was from “Vietnamese Product Exhibition Week at AEON” in
Novemher, 2020)

bao bi, mau ma lam tu cdc chdt lieu
than thién véi moi trudng, phat trién
san phdm theo xu hudng xanh, hiu
co khong chua phu gia va nguon goc
xudt xu ro rang.

Ve thiet ké khu vuc trien lam: Tan
dau tién chung toi dua vao moé hinh
thiét k€ chg Bén Thanh vdi dién tich
tong thé khu trién lam 300m2 nhdm
tao diém nhdn, ting suc hut déi vai
khach. Cac quay ké trung bay san
phdm dugc dau tu dong bo véi logo
va noi dung thé hién ro tén doanh
nghiép va nhom san phdm tiéu biéu
ctia doanh nghiép dugc chon.

Thém vao do, thiét ké khong
gian md tai khu vuc trién 1am tao dieu
kien cho khach c6 thé thodi mai mua
sdm, tham quan va trai nghiém.

Ban tin ITPC: Theo 6ng, doanh
nghigp mudn xudt khdu vao cdc he¢
thong phdn phéi hién dai phdi lam gi?
ITPC ¢6 chuong trinh nao hé trg cdc
doanh nghiép, nhdt la doanh nghiép
nhd va via?

Ong Tran Phu La: Trudc hét cac
doanh nghiép phai co su né luc va niem
tin vao san phdm cda minh. San xudt
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dugc cic san phdm chét lugng, phu
hgp véi xu hudng tiéu dung xanh hién
nay. Khi do cac doanh nghiép c6 du tu
tin dé chao hang va dam phan véi cic
hé thong siéu thi, tap doan bén 1€ I6n.

Thém vao d6 san pham phdi dap
ung day da vé chdt lugng cung nhu
dat dugc cdc gidy ching nhan san
phdm ti cdc ¢d quan chinh théng.
Ngoai ra bao bi, midu ma sian phdm
dep va bt mit cang la mot lgi thé.

Trung tam Xuc tién Thuong mai
va Pau tu Thanh phé (ITPC) chung toi
luon dong hanh va hé trg cac doanh
nghiép. Chuing t6i t6 chc cac chuong
trinh két néi véi hé thong phan phoi
I6n va trién 1am sin phdm dinh ky
hang nam cung vdi I16p tap hudn va
chuong trinh két n6i doanh nghiép
vGi cac kénh phan phdi hién dai.

Du kién trong nam nay chung
toi sé té chiic nhieu hoat dong hé trg
doanh nghiép tim ki€m thi trudng
xudt khdu mdi va két néi vé6i cac kénh
phan phéi trong va ngoai nudc khong
chi & Nhat Ban ma con tai cac nudc
khdc nhu Malaysia, Thdi Lan...

Ban tin ITPC: Xin cdm on ong!
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14. Cong ty TNHH Thuc phdm Tri Kién; 11B, dudng M1, khu phd 6, phudng Phudc Long B, TP. Thu
Piuc, TP.HCM;

15. Cong ty TNHH Vuong Ngoc Vegan; 338 Nguyén Chi Thanh, phudng Long Thanh Trung, thi xd Hoa Thanh,
tinh Tay Ninh;

16. Cong ty TNHH Pau tu XNK Khai Hoan Nam; 62/20/34 Huynh Khuaong An, Phudng 5, quan Go Vdp, TP.HCM,;

17. Cong ty CP D-Shining; 7C Nguyén Ngoc Phudng, Phuong 19, quan Binh Thanh, TP.HCM;

18. Cong ty CP Tap doan Dau tu Quadc té Newa Group; 681 Lé Van Viét, phuong Tan Phu, TP. Tha Buc, TP.HCM;

19. Cong ty TNHH MTV Dich vu 4Gs Texas; 47 Bis Huynh Khuong Ninh, phuong Pakao, Quan 1, TP.HCM;

20. Cong ty TNHH Nha hang Le Chef; 244/25 Huynh Van Banh, Phudng 11, quan Phu Nhuan, TP.HCM;

21. Cong ty TNHH DT TM XNK Hoéng Phat; 31, duong D1A, phudng Phudc Long B, TP. Thu Buc, TP.HCM;

22. Cong ty CP San xudt Thuong mai Kombucha Viét Nam Blackswan; 530A Trinh Quang Nghi, xa Phong
Phu, huyén Binh Chanh, TP.HCM;

23. Cong ty CP Thuc phdm Econuti; 16 26C, dudng s6 9, KCN Tan Duic, xa Puc Hoa Ha, huyén Duc Hoa,
tinh Long An;

24. Cong ty CP Pau tu Thuong mai Xudt nhap khdu Thai Hung; cum CN Quynh Giao, huyén Quynh Phy,
tinh Thdi Binh;

25. Cong ty TNHH Phat trién Dira nuée Viet Nam (VIETNIPA); 526 dp Binh Phudc, xa Binh Khanh, huyén
Can Gig, TP.HCM;

26. Cong ty TNHH Lién Két Thuong Mai Toan Cau; 164 Lé Puc Tho, Phudng 6, quan Go Vdp, TP.HCM;

27. Cong ty TNHH Mulo Artigiani Del Caffe; 138A duong s6 47, phudng Tan Quy, Quan 7, TP.HCM;

28. Cong ty CP Canh Diéu; 23 T6 Ngoc Van, phudng Quang An, quan Tay Ho, Ha Noi;

29. Cong ty TNHH Caty Food; 104 Chu Vin An, Phudng 26, quan Binh Thanh, TP.HCM,;

30. Cong ty TNHH GCAP VN; thon Cét Lgi, xa Vinh Luong, TP. Nha Trang, tinh Khanh Hoa;

31. Cong ty CP Thuong mai NaGi; 207/14 dudng 3/2, Phuong 11, Quan 10, TP. HCM;

32. Cong ty CP Nong nghiép Huynh Gia; 82 Yén Thé, Phudng 2, quan Tan Binh, TP.HCM;

33. Cong ty CP Qudc té Xlife (Xlife International JSC); Centre Point Tower, tang 07, 106 Nguyén Van Trdi,
Phuong 8, quan Phu Nhuan, TP.HCM;

34. Cong ty TNHH MTV Minh Duong; mot phan 16 24, dudng N3, cum cong nghiép An X4, xa Loc An,
TP. Nam Dinh;

35. Cong ty TNHH Tam An Natural; 194 Thanh Cong, phudng Tan Thanh, quan Tan Phu, TP.HCM;

36. Cong ty TNHH Ngoc Lgi FDA; dudng Vo Viét Tan, khu phd 4, Phuong 1, thi xa Cai Lay, tinh Tién Giang.

CHUONG TRINH K s
BUA HANG VRO CHUOESIEE-

Thanh phé Hé CF W 7 - 28/9/2022

PHONG HOI NGHI AEON HALL , TANG 3, TRUNG TAM MUA SAM AEON TAN PHU CELADON
30 Tan Théng, P. Son Ky, Q:Tan Phu, TP. H Chi Minh
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